
 

 

WICKED CAMPER “JOKES” ARE NEVER FUNNY 

 

Over the past few months, I have been following with interest the ongoing collective press 

and social media commentary about Wicked Campers and their continued persistence in 

scrawling discriminatory and derogatory messages on their hire vans and cars.  With the 

arrival of Wicked Campers in Tasmania, and their long history of resistance to changing 

or removing offensive messages from their vehicles, I feel now is the time for me to add 

my voice to the overwhelming disapproval of this company and its vans, and urge some 

concrete action to be taken. 

 

Opponents of the messages displayed on the vans are often derided as ‘not having a 

sense of humour’ or ‘prudish’. However  to find a message humourous, when that 

message  verges on the incitement of hatred and vilification of individuals and groups on 

the basis of religion, gender, sexual orientation and race, is morally and socially 

reprehensible.  In particular when these vans are driving all over the state, and are 

parking at beaches, outside schools and playgrounds, camp grounds, and in suburban 

areas, and can be viewed by anyone, in particular, children and young people, this is 

concerning. 

 

Children and young people are being exposed to these messages, which most commonly 

deride and denigrate women.  The implicit message is that women should be sexually 

permissive and promiscuous, and that openly and publicly demeaning women is 

acceptable. It is not acceptable in any circumstances. The messages on Wicked Vans are 

not the messages that children and young people should be exposed to, as they 

encourage a form of gendered power where women are seen in a position of inferiority. 

How can we begin to address gender inequality and family violence if these messages 

are considered acceptable?   

 

Research clearly shows that community attitudes towards women, gender and sexuality 

are inextricably intertwined with attitudes towards violence against women, with gender 

inequality often cited as an underlying determinant factor in family violence.   

 

In addition there are a number of examples of vans with children’s characters such as 

Snow White, Cookie Monster and Barbie in compromising and offensive situations which 

are equally alarming, as children will be drawn to images of their beloved characters.  

These images are being shown on our streets, for children and young people to view and 

absorb. 

 

Controversy surrounding the vans is not new, and petitions have been filed across 

Australia and New Zealand to remove the messages since their inception.  In 2014, a 



concerned mother and high-school teacher, Paula Orbea, launched an online petition 

after her daughter read one of the slogans, which initially saw Wicked Campers founder 

John Webb promising to remove the slogan and inviting the public to spray over slogans 

they found offensive.  However he later retracted his statement and stated those found 

spraying over the vans would be prosecuted.    

 

This offensive form of advertising is out of step with our modern and progressive society. 

As a community we are striving for equality for all and in particular a raised awareness of 

preventing violence, specifically against women. The State Government’s Safe Homes, 

Safe Families action plan includes a recognition of the need to change attitudes and 

behaviours that lead to family violence. These scathing, denigrating, objectifying slogans 

promoted by Wicked Campers can only lead to a perception of women as less-worthy 

beings in our society. 

 

A large number of complaints about the vans have been filed with the Advertising 

Standards Bureau, however as it is a self-regulatory authority, even if decisions are 

upheld, there is no current regulation to ensure Wicked Campers remove the offending 

material.  Petitioners in Queensland are now approaching the Attorney General to have 

extended powers to enforce penalties for those who don’t comply with the rulings of the 

ASB.  Despite this issue falling through the cracks of current legislation and policy in 

Tasmania, there is still a moral obligation to act to prevent these messages being seen 

on Tasmanian streets. 

 

Ultimately the success or failure of Wicked Campers lies in those who are using the vans, 

and their willingness to support a business which has no regard for the attitudes its vans’ 

promote.  I hope therefore that people will have enough sense to vote with their actions 

and recognise the potential consequences of these messages being seen in the 

community.  I also hope that those in positions of power find every opportunity to 

regulate and enforce decisions which prevent the further promotion of these messages.   

 

I commend the Anti-Discrimination Commissioner Robin Banks and the Infrastructure 

Minister Rene Hidding for highlighting the potential breaches of the Anti-Discrimination 

Act 1998 (Tasmania) by the owners, and potentially drivers, of these vans in a recent 

article in The Mercury, and encourage more public debate on the issue.  Some 

campgrounds in New Zealand have banned the campers and Queenstown Council (New 

Zealand) are now imposing $300 fines for these offensive slogans.  These are also 

important measures which could also be considered in Tasmania to ensure Wicked 

Campers sexist and denigrating messages are not seen by Tasmania’s children and 

young people.  
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